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Opening Table
. Alejandro Moreno, Delegate WAPOR e Instituto Tecnoldgico Auténomo de México
. Clélio Campolina Diniz, Rector of Universidade Federal de Minas Gerais
19:00 |« Glaucio Soares, President of Associagdo Latino Americana de Ciéncia Politica (ALACIP)
. Helcimara Telles, Chair Wapor Congress, Universidade Federal de Minas Gerais

. Jodo Antonio de Paula, Dean of Extension of Universidade Federal de Minas Gerais

. Jorge Alexandre, Director of Faculdade de Filosofia e Ciéncias Humanas da Universidade
Federal de Minas Gerais

Opening Panel

Media and New Technologies:
what are the challenges for research?

Museu das Minas e do Metal

19:30
. Alejandro Moreno, WAPOR e Instituto Tecnolégico Auténomo de México, Mexico
. Marcelo Coutinho, Terra América Latina e Fundagdo Getulio Vargas, Brazil
. Mauro Porto, Ford Foundation, USA
P
. . e
21:00 Opening Cocktail Ipespe
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Thematic Areas (AT)

AT1: Methodology And Investigation In Public Opinion
Coordinators:

e Cesar Aguiar, Grupo Equipos, Uruguay

e  Yashwant Deshmukh, CVoter Foundation, India

e Tiago Prata, Universidade Federal de Minas Gerais, Brazil

AT2: Public Opinion And New Technologies

Coordinators:
¢ (Claudio Penteado, Universidade Federal do ABC, Brazil
e  Fernando Tuesta, Instituto de Opinidn Publica, PUCPE, Peru
e Sergio Braga, Universidade Federal do Paran3, Brazil

AT3: Public Opinion And Media
Coordinators:
e Afonso Albuquerque, Universidade Federal Fluminense, Brazil
¢ Ignacio Zuasnabar, Grupo Equipos, Uruguay
e Marcus Figueiredo, Universidade do Estado do Rio de Janeiro, Brazil

UFMG

AT4: Public Opinion, Campaign And Vote

Coordinators:
e Alejandro Moreno, WAPOR e Instituto Tecnolégico Auténomo de México, Mexico
e Yan Carreirdo, Universidade Federal de Santa Catarina, Brazil

V 4

orio

AT5: Parties, Political Representation And Public Opinion

Coordinators:
e (Carlos Ranulfo de Melo, Universidade Federal de Minas Gerais, Brazil
e Denise Paiva, Universidade Federal de Goias, Brazil
e  Flavia Freidenberg, Universidad de Salamanca, Spain

Conservat

AT6: Social Capital, Citizenship And World Values Survey
Coordinators:
e Gabriela Catterberg, Universidad de Buenos Aires, Argentina
e Maria Braun, Wapor Buenos Aires, Argentina

AT7: Participation, Deliberation And Public Opinion Coordinators:
e Claudia Féres Faria, Universidade Federal de Minas Gerais, Brazil
e Ednaldo Ribeiro, Universidade Estadual de Maringd, Brazil

AT8: Public Opinion, Political Culture And Democracy
Coordinators:
e José Alvaro Moises, Universidade de S3o Paulo, Brazil
* Rachel Meneguello, CESOP/Universidade Estadual de Campinas, Brazil

Realization:

Universidade Federal de Minas Gerais

Research Group “Opinido Publica, Marketing Politico e Comportamento Eleitora
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Workshop and Meeting of Research in State, Institutions and
Development of ALACIP
Theme: State and Development in Latin America, learning from the
past, thinking the future
Coordinators:
e Flavio Gaitani
Nucleo de Estudos do Empresariado, Instituices e Capitalismo
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