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https://cabar.asia/en/how-is-mobile-communications-and-the-internet-developing-in-
central-asia

Mobile internet speed in Kazakhstan (Mega bits per second)

http://finprom.kz/ru/article/internet-v-pandemiyu-stanovitsya-potrebnostyu-1-obyomy-trafika-
za-dva-goda-podskochili-bolee-chem-vdvoe

https://cabar.asia/en/how-is-mobile-communications-and-the-internet-developing-in-
central-asia



Q.: “HOW OFTEN DO YOU USE THE INTERNET, EITHER THROUGH 
COMPUTER, TABLET OR SMARTPHONE?” (%),

(Kazakhstan, 2021, N=1200), (Kyrgyzstan, 2021, N=1200)

КАК ЧАСТО ВЫ ПОЛЬЗУЕТЕСЬ ИНТЕРНЕТОМ, БУДЬ ТО НА 
КОМПЬЮТЕРЕ, ПЛАНШЕТЕ ИЛИ СМАРТФОНЕ?
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By age groups
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61+

Q.: “HOW OFTEN DO YOU USE THE INTERNET, EITHER THROUGH 
COMPUTER, TABLET OR SMARTPHONE?”, (%)

(Kazakhstan, 2021, N=1200)

КАК ЧАСТО ВЫ ПОЛЬЗУЕТЕСЬ ИНТЕРНЕТОМ, БУДЬ ТО НА 
КОМПЬЮТЕРЕ, ПЛАНШЕТЕ ИЛИ СМАРТФОНЕ?



Q.: “WHICH SOCIAL MEDIA AND TEXT MESSAGING SERVICES DO 
YOU ACTIVELY USE?” (%), (Kazakhstan, 2021, N=1200)

КАКИМИ СОЦИАЛЬНЫМИ СЕТЯМИ И СЛУЖБАМИ ОБМЕНА 
ТЕКСТОВЫМИ СООБЩЕНИЯМИ (МЕССЕНДЖЕРАМИ) ВЫ АКТИВНО 

ПОЛЬЗУЕТЕСЬ? 
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Answer option “Yes”

Most unpopular social networks/messengers:

LinkedIn – 94,2%

Imo – 93,9%

WeChat – 93,3%

Twitter – 90,9%
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By age groups

Q.: “WHICH SOCIAL MEDIA AND TEXT MESSAGING SERVICES DO 
YOU ACTIVELY USE?”, (%)
(Kazakhstan, 2021, N=1200)

КАКИМИ СОЦИАЛЬНЫМИ СЕТЯМИ И СЛУЖБАМИ ОБМЕНА 
ТЕКСТОВЫМИ СООБЩЕНИЯМИ (МЕССЕНДЖЕРАМИ) ВЫ АКТИВНО 

ПОЛЬЗУЕТЕСЬ? 



INTERNET MEMES



Q.: HOW OFTEN DO YOU SEARCH AND READ INFORMATION ON THE COVID-19 
(CORONAVIRUS) PANDEMIC IN THE MEDIA, SOCIAL NETWORKS? (%)

КАК ЧАСТО ВЫ ИЩИТЕ И ЧИТАЕТЕ ИНФОРМАЦИЮ О ПАНДЕМИИ  COVID-19 
(КОРОНАВИРУСА) В СМИ, СОЦИАЛЬНЫХ СЕТЯХ? 
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CAREC countries
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«Very often» + «Often»

8
Dates of field work: December 2020 - January 2021 

N=1000 respondents in each country

Report on research results: Analysis of Public Attitudes towards COVID-19 Vaccination in selected CAREC сountries//

opinions.kz/images/covid/CI-vaccination-attitudes-in-CAREC-survey-report-7-April-2021.pdf



Q.: “HOW OFTEN DO YOU USE SOCIAL MEDIA TO…”, (%)
(Kazakhstan, 2021, N=1200)

КАК ЧАСТО ВЫ ИСПОЛЬЗУЕТЕ СОЦИАЛЬНЫЕ СЕТИ, ЧТОБЫ…
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Answer options Signing a petition

Wave 6

2011

N=1500

Wave 7

2018

N=1277

Number Percent Number Percent

Have done 32 2,1 69 5,4

Might do 209 13,9 206 16,1

Would never do 1 260 84,0 900 70,5

Don't know - - 64 5,0

No answer/refused - - 38 3,0

I’D LIKE YOU TO TELL ME, WHETHER YOU HAVE SIGNED PETITION, WHETHER YOU MIGHT 

SIGN PETITION OR WOULD NEVER UNDER ANY CIRCUMSTANCES SIGN PETITION.

PETITIONS IN KAZAKHSTAN

https://secure.avaaz.org/community_petitio
ns/ru/
prezident_respubliki_kazahstan_petition_60
e30e9805184/

https://secure.avaaz.org/community_petitions/ru/


Q.: “WHICH ONE IS THE MOST IMPORTANT CHANNEL FOR YOU TO 
FIND INFORMATION ABOUT POLITICS AND GOVERNMENT?”, (%)

(Kazakhstan, 2021, N=1200)

КАКОЙ ИСТОЧНИК НАИБОЛЕЕ ВАЖЕН ДЛЯ ВАС ПРИ ПОИСКЕ 
ИНФОРМАЦИИ О ПОЛИТИКЕ И ПРАВИТЕЛЬСТВЕ?
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Internet and social media (online chat rooms)
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Can't choose
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Do not understand

Other



Q.: “WHICH ONE IS THE MOST IMPORTANT CHANNEL FOR YOU TO 
FIND INFORMATION ABOUT POLITICS AND GOVERNMENT?”, (%)

(Kazakhstan, 2021, N=1200)

КАКОЙ ИСТОЧНИК НАИБОЛЕЕ ВАЖЕН ДЛЯ ВАС ПРИ ПОИСКЕ 
ИНФОРМАЦИИ О ПОЛИТИКЕ И ПРАВИТЕЛЬСТВЕ?

By age groups
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61+
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Q.: “WHEN THERE IS A MAJOR CRISIS UNFOLDING, WHICH IS THE 
MOST TRUSTED SOURCE OF GATHERING INFORMATION?”, (%)

(Kazakhstan, 2021, N=1200)

КОГДА РАЗВОРАЧИВАЕТСЯ СЕРЬЕЗНЫЙ КРИЗИС, КАКОЙ 
ИСТОЧНИК ИНФОРМАЦИИ ВЫ СЧИТАЕТЕ НАИБОЛЕЕ 

НАДЕЖНЫМ?
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